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SEATING

Bright ideas: The collaborative partnership 
between Finnair and Collins Aerospace enabled 
the launch of the innovative AirLounge seat.

Undoubtedly, one of the most 
exciting new developments in the Business 
Class seating market this year has been the 
Collins Aerospace AirLounge seat on board 
Finnair’s new long-haul cabin. 

Finnair, which specialises in connecting 
passenger and cargo traffic between Asia 
and Europe via the carrier’s short northern 
route, says the aim of its cabin redesign was 
to create a more residential environment 
and to emulate the comfort passengers 
would expect at home. 

In it for the  
long haul
Inflight Editor Satu Dahl surveys the new products that are 
making waves in the aircraft seating market and speaks with 
Finnair’s David Kondo about the carrier’s new long-haul 
experience and the Mirus Aircraft Seating team to
learn more about the company’s exciting new projects. 

David Kondo, Finnair’s  Head of Customer 
Experience and Product Design, led the 
design work for the new long-haul 
experience which won the prestigious Best 
Cabin Innovation award at the APEX/IFSA 
Awards in October.

“The feedback from our customers and the 
market for our new long-haul product has 
been overwhelmingly positive,” says Kondo.

Speaking exclusively with Inflight, Kondo 
explains that the planning of the concept 
initially started around six years ago. 

“We were looking to define what the 
future of Finnair looks like,” he says. “It was 
quite an intensive process where we looked 
at what does Finnair look like in the 
physical world, where our brand is going, 
how do we differentiate ourselves and how 
do we bring a more unique Nordic 
experience to our customers.”

The resulting clean design and the dark, 
comforting colour scheme is modelled on 
Finnair’s Nordic design style that is also used 
in Finnair’s lounges in the non-Schengen area 
at the carrier’s hub, Helsinki Airport. 

Lighting is also a very important part of the 
overall design scheme. According to Collins 
Aerospace, the lighting options in the 
AirLounge Business Class seat allow the 
tailoring of the ambience in every seat. A 
customised lamp/reading light is provided, as 
well as a “do not disturb” light. 

Kondo explains that the overall cabin mood 
lighting, designed in partnership with Jetlite, 
combats the effects of jet lag and, in addition, 
as the cabin lights are being dimmed for 
sleeping, a beautiful Northern Lights show 
illuminates the cabin.

HOME FROM HOME
Finnair was a launch customer of the unique 
and striking AirLounge seat. The seat concept 
was originally conceived by PriestmanGoode 
and further developed by Collins Aerospace, 
with customisation and final design 
execution by Finnair and its appointed design 
partner, Tangerine.
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Speaking at the time of the announcement, 
Mark Vaughan, Vice President and General 
Manager of Interiors Seating for Collins 
Aerospace, said: “The collaborative 
partnership with Finnair enabled the launch of 
this innovative seat and helped bring a truly 
unique cabin concept to life. I truly believe that 
together we have set a new bar for passenger 
comfort and the travel experience.”

Asked which he considers the best 
features of the AirLounge seat, David Kondo 
says: “The main feature of this seat is that it 
doesn’t recline like a traditional aircraft seat, 
but removing the reclining mechanism we 
get a much larger space that the passenger 
can interact. 

“The feedback from customers has been 
tremendous – the amount of volume you get 
in that seat is really quite incredible. It 
allows you to move around freely and we’ve 
seen a number of different ways in which 
the seat is used. 

“As we say in our industry, the most 
comfortable position is the next one, and this 
seat really allows for that.”

Privacy is also a major factor in this seat, 
according to Kondo. 

“The seat shell is higher than a standard 
business class seat. The shell creates a space 
where you are enveloped by the upholstery, 
resulting in this really home-like feel. In our 
customer focus groups a constant term that 
kept coming up over and over again was a 
‘nest’ – I think it’s really appropriate as the seat 
is like a nest where you can settle down in, 
ready for your flight, and that is very cosy.”

Kondo says there is a lot of storage in the 

seat and a home for everything – your pillows, 
blankets, laptop, your small personal goods – 
and it’s all certified for taxi, take-off and 
landing. This means that passengers can settle 
in right away and have their items at hand 
from the start of the journey. 

AirLounge’s fixed contoured shell allows a 
wide variety of sitting and sleeping positions. 
Passengers can sit at different angles, rest 
their feet on the ottoman or use infill panels 
to create a large flat surface. There is also a 
flexible table that can be used to read, dine or 
work at and every seat comes with impressive 
connectivity, including USB A, USB C, PC 
power and wireless mobile charging.

ENHANCED COMFORT
Finnair also unveiled its brand-new Premium 
Economy class alongside its new long-haul 
Business Class and a refreshed Economy 
Class. The carrier’s Premium Economy will 
become gradually available on all of Finnair’s 
long-haul flights to and from Asia and North 
America that are operated with Airbus A350 
and A330 aircraft. 

The new cabin class is situated in its own 
dedicated cabin and offers a maximum of 26 
seats per aircraft. The seats in the Finnair 
Premium Economy class have been optimised 
for enhanced comfort and ergonomics and 
feature memory foam cushions, an eight-inch 
recline, waterfall leg rests and six-way 
headrests with dedicated stowage for laptops 
and small personal items.

David Kondo says the carrier worked with 
HAECO to manufacture the highly customised 
seating for its Premium Economy cabin. As is 

The feedback 
from our 
customers and 
the market for our 
new long-haul 
product has been 
overwhelmingly 
positive.

David Kondo, Head of  
Customer Experience and 

Product Design, Finnair

Laid back: Finnair’s Premium Economy class seats have memory foam cushions and waterfall leg rests.

Versatile: the AirLounge’s contoured shell allows for a wide variety of sitting and sleeping positions.
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the case with the AirLounge seat in Business 
Class, Finnair is also the launch customer of 
the Vector Premium seat, which was designed 
in partnership with design agency Tangerine.

The seat also features a single leaf meal 
tray and individual reading lights, plus 
universal PC power and USB-A ports. The 
seats also have redesigned in-flight 
entertainment systems with 13-inch-wide 
screens. Finnish design house Marimekko 
designed unique textiles for Finnair’s 
Premium Economy which complement the 
warm and inviting onboard atmosphere. 

Not forgetting the Economy Class 
passengers, Finnair’s refreshed long-haul 
Economy Class features new, lighter seats 
for Finnair’s A330 aircraft – and the 
carrier’s three new A350s will offer 

      passenger experience.
The Quest seat features an 

innovative tilting entertainment 
screen with a wide-angle adjustment 

that allows passengers to enjoy 
entertainment in either reclined, sleep or bed 
mode position. 

According to Jamco, the tilting monitor 
option results in 30% more knee space than 
any other high-density business class seat. 

The Quest seat turns into a roomy super 
full-flat bed when two seats in the centre are 
combined. Easily deployable partitions and 
an optional aisle side door are also available.

Jamco expects to have the Quest ready for 
installation in 2024 or early 2025 and the 
seat has already been awarded the iF Design 
Award 2022 in recognition of its design.

ECONOMY CLASS EXCELLENCE
Norfolk-based Mirus Aircraft 
Seating launched its new fixed back economy 
seat this summer at the Aircraft Interiors 
Expo in Hamburg. 

The lightweight Kestrel seat, which weighs 
just 7.5 kg, is designed to withstand the 
demands of short to medium-range aircraft 
for a wide range of airlines.

The Kestrel seat enables airlines to achieve 
maximum economy cabin densification 
without compromising passenger comfort 
and space. The seat has a wide range of 
custom trim and finish options and is highly 
configurable, with additional features such 
as USB ports, PED holders and multiple 
literature pocket options. 

Mirus CEO Ben McGuire says interest in 
this new seat is already strong and the 
company is in talks with several potential 
new customers.

Regarding the seat’s the clever design, he 
tells Inflight: “We have adopted a zero-
compromise mentality with the design of 
Kestrel to offer maximum living space, 
privacy and comfort whilst delivering an 
elegant, modern aesthetic. Whilst initially 
intended for the shorter-range market, the 

enhanced ergonomics, personal stowage 
options, USB A & C connectivity and a 
larger in-flight entertainment screen with 
an updated user interface.

EFFICIENCY AND ELEGANCE
Aircraft interior products supplier Jamco 
Corporation recently unveiled its “Quest for 
Elegance” Business Class seat concept. 

Jamco says the seat will meet the demand 
for an inventive, spacious seat for high 
density business class interior cabins without 
compromising comfort.

The concept features a new patented 
angled tilt monitor and an industrial design 
that focuses on providing an elegant 
premium hotel in the sky while maintaining 
competitive density and maximising  

Meet in the middle: top, Jamco’s Quest seat turns into a roomy full-flat bed when two seats in 
the centre are combined. Above, the concept is designed for high density business class cabins.
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exceptional comfort and living space 
Kestrel offers means we are seeing strong 
interest from airlines flying much longer 
routes as they seek maximum cabin 
densification without compromising 
passenger comfort.” 

Earlier this year, Mirus also extended the 
capabilities of its popular Hawk economy seat. 

The new-generation Hawk seat builds on 
the class-leading, industrial-designed look 

and living space and doubles the range of 
aircraft types the seat is certified and 
available for. 

Mirus says the Hawk seat will be applicable 
for both Boeing 737 and A320 family aircraft 
and is certified for multiple aisle widths, 
providing greater choice for airline customers.

The Hawk is ergonomically sculptured and 
is designed to offer maximum leg room and 
tailored comfort options. 

Mirus Aircraft Seating, which has major 
industry players as clients – including 
AirAsia, TUI and Airbus – is building its 
new test facility in Norfolk, which the 
company says will be the largest 
commercially available aircraft seating test 
facility in the country. 

The 407 sq m facility will feature the latest 
testing technology and will be suitable for 
both aviation and automotive testing.

A mammoth project

We have adopted a zero-
compromise mentality with 
the design of Kestrel to offer 
maximum living space, privacy 
and comfort whilst delivering 
an elegant, modern aesthetic.

Ben McGuire, CEO, Mirus Aircraft Seating

It also features the Mirus mechanical 
recline system, extending tray table and 
choice of lower literature pockets. 

Customisation options include a range of 
sustainable seat cover materials, USB 
charging points and a built-in personal 
electronic device holder. The sleek Hawk 
seat offers substantial fuel saving 
opportunities and is made primarily of 
recyclable materials. n 

Inflight Editor Satu Dahl visited the Mirus 
Aircraft Seating facility in October and spoke 
with CEO Ben McGuire and his team to learn 
more about this ambitious project. 

Providing exclusive insight, McGuire 
explained the reasons behind Mirus’s 
decision to start building the facility. 

“As we come out of COVID, we want to be 
a significant player in the aircraft seating 
market. In order to do so, we need to have 
more products in addition to our Hawk and 
Kestrel seats so that we can compete. 
Having our own testing facility definitely 
gives us more nimbleness, agility 
and speed to market.

“The facility allows us to do 
more development and make a 
better product, but it is also a big 
statement of our intent to all of our 
customers and the OEMs – Boeing and 
Airbus – and shows our level of 
investment. We are here for the long 
term and want to make a difference.”

Regarding when the facility will open, 
McGuire reveals the plan is to have the grand 
opening in Q2 of next year – an event Inflight 
is very much looking forward to.

Under construction: an artist’s impression of 
how Mirus Aircraft Seating’s new 407 sq m  
test facility in Norfolk will look once completed.

Sculpted: Mirus’s Hawk seat is designed to offer 
maximum leg room and tailored comfort options.

Squaring the circle: Mirus’s Kestrel aims to make maximum economy cabin 
densification possible without compromising passenger comfort and space.




